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The Recognition Sudy of On-the-spot Audience towar ds the Organization of
Sponsoring Enter prise- 2007 Women Jones Cup International I nvitational

Basketball Tournament

Abstract

This study aims to find the on-the-spot audiencegnitions of the sport sponsor
from 2007 women Jones Cup international invitatiobasketball tournament. A
guestionnaire for the’ on-the-spot audience's cognitions of the sport spofrom
2007 women Jones cup international invitational kbdsall tournament; was
developed in this study. The test date durationfincas July 11 to July 17, 2007. The
effective questionnaires were 94.94%. The desugpstatistic, t-test, one way
ANOVA analysis and Shelfell method were used tocpss these collected data. The
preliminary statistical results revealed that. agribve image to the sponsor is
inclined to and the brand is found to influencerahag basically. So, should design
and organize the activity according to the différeavels of audiences, while the
enterprise supports the sport activity. Moreovére tarrangements of brand of
enterprise and the relating activity should matoh the basic image of sport
tournament or activity. This is beneficial to thenkding or association of the brand of
enterprise and tournament activity, and also presiahe brand image from the
on-the-spot audiences. In view of this, the 20®th 2vomen Jones cup international
invitational basketball tournament has already bgexl the brand image for the
enterprise's organization, and become an importdannel for promoting the
enterprise's competition.

Keyword: 2007 women Jones Cup international invitational basketball
tour nament, sport support, recognition, supporting benefit
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