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ABSTRACT

Local governments pay more and more attention to festival events in order to
develop their own economics, nostalgia culture and specialty promotions. However,
the key factors for a successful festival event include not only the government and
local councils’ plans and implementations, but also residents’ participating behaviors
and cognitive. Therefore, the purpose of this study was to discover people’s
marketing experience, involvement, royalty, and benefit cognitive towards festival
events. The method of this paper included the usage of self-devised “Questionnaire
of Festival Event Participations and Feedback” was developed from Literature
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Review as the tool. The residents in Taiwan were targeted to reveal their marketing
experience, involvement, royalty and benefit cognitive among various regions. 850
out of 900 distributed questionnaires were sufficient and the data analysis can be
result as the following: 1) Visitors main loyalty were showed by recommended,
revisiting and cooperation activities, and that cognitive the festival events can bring
the tourism industry, economic development and social benefits. 2) The variables
influencing people’s loyalty towards festival events included involvement,
entertainment experience, personal factors, life experience, education experience,
participation rate and age as the total explained variance was 68.7%. 3) The
variables affecting peoples benefit cognitive towards festival events consist of life
experience, involvement, education experience, personal factors, marriage,
participation rate and entertainment experience as the total explained variance was
59.4%. Life experience (47.3%) and involvement (8.1%) appeared the most
influential.
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