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0.03—0.89
0.03—0.58 0.50—.93

0.16—0.65 offending estimates
Hu and Bentler 1999

TLI NNFI CFI RMSEA SRMR
NNFI 0.90 CFI 0.92 RMSEA 0.09 SRMR

0.06 Cronbach  0.88 Cronbach 
0.85 0.75 0.85 0.72

 

 

0.02—0.79
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0.20—0.83 offending estimates
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3
 

 

1996 70% 85%
2005 La new

80% 90%  



 

    102  
 

 

34 

3-1  

 
   

     

 

 42 23.7 75 32.5 
 63 35.6 56 24.2 
 72 40.7 66 28.6 
   34 14.7 

 177 100 231 100 

 

 47 26.6 80 34.6 
 48 27.1 41 17.7 
 55 31.1 98 42.4 
 27 15.3 12 5.2 

 

 19 10.7 45 19.5 
 33 18.6 52 22.5 
 88 49.7 80 34.6 

 37 20.9 54 23.4 
  177 100 231 100 

 
3  116 65.5 156 67.5 
4~6  35 19.8 43 18.6 

7  26 14.7 32 13.9 

2007 2008 2009
La New 90%

90%
 

3-2  

  

  

  

 

1996  127 71.8 50 28.2 197 85.3 34 14.7 
2005 La new

 140 79.1 37 20.9 206 89.2 25 10.8 

2007  157 88.7 20 11.3 214 92.6 17 7.4 
2008

 165 93.2 12 6.8 224 97.0 7 3.0 

2009 La new
 168 94.9 9 5.1 221 95.7 10 4.3 
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3-3
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 63 3.34 0.74 56 3.32 0.77
 72 3.25 0.67 66 3.48 0.67
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 42 4.06 0.47 
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7.58* 
 

 

80 3.81 0.61 

0.69  
 48 3.81 0.48 41 3.75 0.53 

 55 3.91 0.57 98 3.71 0.63 
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3  116 3.95 0.76 
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3  116 3.79 0.58 
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* p .05 
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F 0.37 F 2.34
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 42 4.11 0.70 
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0.37  
 63 4.06 0.62 56 3.77 0.74
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    34 3.47 0.59

 

 42 4.04 0.81 

2.29  

75 3.69 0.72

1.59  
 63 3.88 0.72 56 3.67 0.59

 72 3.72 0.81 66 3.52 0.74

    34 3.42 0.75

 

 42 3.82 0.56 
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75 3.45 0.46
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* p .05 
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 27 4.24 0.64 12 3.91 0.72 

 

 47 3.53 0.56 

3.63*  
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0.52  
 48 3.59 0.56 41 3.47 0.54 
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* p .05 
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F 0.55 F 2.85 p .05
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7
3  

F 0.36 F 0.47
F 0.16 F 2.18 F 0.12

p .05
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3  116 3.89 0.69 

2.38  

156 3.80 0.67

0.36  4~6  35 3.99 0.62 43 3.71 0.61

7  26 4.20 0.66 32 3.72 0.85

 

3  116 3.21 0.59 

1.59  

156 3.16 0.66

0.47  4~6  35 3.15 0.68 43 3.25 0.91

7  26 3.44 0.90 32 3.28 0.94
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156 3.66 0.67
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3  116 3.60 0.53 

2.85  

156 3.50 0.49

0.12  4~6  35 3.62 0.58 43 3.48 0.56

7  26 3.89 0.61 32 3.46 0.59

* p .05 
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Negative messages, Motivations, and Satisfactions about 

Chinese Professional Baseball League (CPBL) on Baseball 

Players in Taiwan 

Chia-Ling Chen , Hung-Li Pan , Jau-da Liu  

Abstract 

The purpose of this study was to understand to what degree the negative 
messages, motivations and satisfactions about baseball events have influences on 
baseball players in senior high schools and colleges in Taiwan. The subjects were 408 
baseball players consisting of 177 players at senior high schools and 231 players at 
colleges. The questionnaire was used to collect the data, and the instrument was the 
influence degree of the negative messages, the motivations, and the satisfactions about 
the baseball events on the baseball players. Those data were analyzed by descriptive 
statistic, t-test, One-way ANOVA, and confirmatory factor analysis (CFA). The results 
were as in the following: 1. Over 90% baseball players at the senior high schools and 
colleges understood the negative messages of Chinese Professional Baseball League 
(CPBL). 2. The influence of the motivations and the satisfactions about the baseball 
events to the senior high players was relatively different by the grade, the location, 
and the frequency of watching CPBL. In addition, the motivations and satisfactions 
about the baseball events on the collegial players were not affected by the grade, the 
location, and the frequency of watching CPBL. In conclusion, 1. Over ninety percent 
players at the senior high schools and colleges understood negative messages for 
CPBL and they wouldn't have negative behaviors accordingly. 2. The motivation to 
watch CPBL for the lower grade players was stronger than that for the higher grade 
players. 3. The satisfaction to watch CPBL of the lower grade players was stronger 
than that of higher grade players. 

It suggested that CPBL needed to improve the relationships with the players of 
senior high schools and colleges, and to seek the recognition from the players to 
reduce negative effects of the negative messages about CPBL. Furthermore, it also 
suggested that CPBL arrange the game fields fairly around Taiwan. The most 
important of all was to fix the baseball fields in Eastern Taiwan for future baseball 
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competitions.  
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