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Heavy Motorcycle Rider Leisure Travel Motivation and 

Travel Satisfaction- A Case Study in Pingtung 

Su Wu , Chi-ling Lin , Fei-gu Cheng , Yi-chen Cheng , Yun-pu 

Chang  

Abstract 

The purpose of this study were to investigate the heavy motorcycle riders leisure 
travel motivation and satisfaction in Pingtung, and the relationships between their 
travel motivation and satisfaction. The subjects were 166 heavy motorcycle drivers in 
Pingtung County. With SPSS 13.0 for windows statistical software version as the data 
compilation and statistical analysis, statistical methods of descriptive statistics, t-test, 
one-way ANOVA and Pearson correlation analysis, a significant level was set at  
=.05, the results showed that: 1.In the different gender, age, monthly income, the 
tourist season heavy motorcycle riders leisure travel motivations difference were 
significant level. 2. In the different levels of education heavy motorcycle riders leisure 
travel motivations difference did not reach significance level. 3. In the different ages, 
the tourist season heavy motorcycle rider tourist satisfaction difference were 
significant level. 4. In the different gender, education level, monthly income heavy 
motorcycle rider tourist satisfaction difference did not reach significance level. 5.The 
leisure travel motivation and tourism satisfaction were positively correlation. 

 
Keywords: motorcycle, travel motivation, tourist satisfaction 
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